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30 Years of Sun-scare 

A History of Fear, Failure and “Black-PR” Success. 
 

Shall we let this statistic scare us? Or this? 

  
The graph to the left above shows: 

1. Melanoma incidence as reported by dermatologists, often as a result of offering free 

screening to the public.   

2. The increase in sales of sun-protection lotions, that increases in pace with the number of 

melanoma incidence. 

3. The mortality-rate of Melanoma, that stays almost constant, but with a small increase 

showing the ineffectiveness and even opposite effect of the sun-protection measures. 

The graph to the right above shows the increase in the two most common cancers (A. breast-

cancer for women and B. prostate-cancer for men). Many scientists now believe that this increase 

is mainly a result of vitamin-D deficiency. 

Or both? 

Could it be so that a PR-campaign against outdoor and indoor tanning has been implemented as a 

part of a strategy to create a new huge market for sun-protection cosmetics?  If so, has this “black-

PR” campaign been so successful that it has reduced our protection towards diseases by making 

people deficient in Vitamin-D? 

Continue to read this report and judge for yourself! 
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 “Fear is the strongest weapon.  The army that manages to put and maintain 

the enemy in a state of fear will win the battle”  

 I still remember the words of my teacher of psychological warfare at the Navy Academy.   

Most psychologists agree that fear is the strongest motivator for human behaviour and thus also a 

useful force in marketing.  Here is a simple strategic formula for using fear in business: 

Scare as many people as much as possible -> provide a solution/protection -> make a lot of 

money. 

“Who is more foolish, the child afraid of the 

dark or the man afraid of the light?”  
Maurice F. Freehill, American psychologist and writer. 

The task for the PR-gurus of the Sun-Scare-campaign was 

to invent something that could make people afraid enough 

to want to buy the provided solution “en masse” and that 

had no strong backers that could spoil the plans. 

What could be better for this purpose than sunlight?  

Sunlight is freely available and although the sun has been 

worshiped throughout history, it doesn’t belong to 

anyone.  If the rays from the sun could become perceived 

as a threat to people’s life instead of the free source of 

health they really are, it would be the perfect “fear-factor” 

in the black PR-campaign. 

How then to make people afraid of the sun when everyone knew that it is the creator and keeper 

of all life on earth?  After all, sunlight was something that we had lived with, liked, taken for 

granted and always enjoyed to bask in when available. 

Well, what is the main thing that people fear?  You’re right – death.  And what is the most 

common source of death – of course – cancer.  And you can get skin-cancer from too much sun 

can’t you? 

A wrinkled face not enough 

Nothing less than a death-threat was scary enough to be convincing for politicians, health-

authorities and to the public. 

Warnings of the risks of getting wrinkles from UV-light had since long been used by all cosmetic 

companies in order to sell sun-protection and other skin-care cosmetics.  Although these warnings 

did induce some fear, especially among women, a wrinkled face was not scary enough to bring 

sales to higher levels. 
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Furthermore, that message (about wrinkles and premature aging) had been spread only through 

the dermatologists and media that were most easily influenced by the cosmetic industry, not by 

any higher-ranking authorities or communication channels. 

With the strategic scene set and the source of fear identified, it was time for the tactics of 

implementation. 

“By means of shrewd lies, unremittingly repeated, it is 

possible to make people believe that heaven is hell -- and 

hell heaven. The greater the lie, the more readily it will be 

believed.” 

Adolf Hitler 

What is needed in order to change the public opinion and turning 

something we have considered good and pleasant since the 

beginning of mankind, into something evil? 

Several historical events as well as psychological experiments 

have shown that most people adhere to authorities and experts 

and take everything they say as the truth, even if it is against all 

common sense. 

Where then to find or create authorities and experts who could 

turn white to black, good to bad, light to darkness?  

If a cosmetic company directly by themselves would try to scare us with death, they would not 

have been trusted.  For that, medical science is the ultimate authority.  With the voices of 

oncologists added to the voices from dermatologists, the impact of the sun-scare message would 

become much stronger. 

The method for commercial influence on medical science was already in place.  Most universities 

and research-institutes were financially dependent from grants and sponsorships from commercial 

organisations.  A level of foundations as go-between had been set up in order to make this way of 

research-result-control look like pure altruistic and clandestine philanthropy.  In the bookkeeping 

of a company, it is called R&D or marketing and has even the benefit of being tax-deductible. 

1980 – Test Ground - Australia 

On their home-ground, France, where the founders of the fear-campaign apparently enjoyed 

strong regulatory influence, laws and regulations that supported the fear-message were quickly 

adopted. 

Individual medical experts and authority persons in several countries were recruited to the 

campaign by grants and fellowships.  Some countries were riper than others to spearhead the 

black PR-campaign.  Sunny Australia was a perfect test-ground and the results achieved there 

must have been very encouraging for the PR-army. 
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When the sun-scare campaign enters a new country, it always follows a certain pattern. It begins 

with dermatologists offering free screening of skin-spots.  The statistics from those screenings will 

then show a dramatic increase of possible melanoma and other types of skin-cancers.  This 

inflated data is then fed to oncologists, cancer organisations, authorities and to media.  The 

increase of diagnosed melanoma is used as proof of how dangerous the sun has become.  

The initial campaign in Australia showed how easy it was to obtain the cooperation from 

governmental bodies.  Spending tax-payers money on projects seemingly aimed at keeping the 

population out of harm’s way, will seldom meet any political opposition.   

Thanks to the cosmetic companies supporting the anti-sun campaign, there were plenty of sun-

protection lotions available.  Finally, after millions of year exposure of our skin to the life-

threatening sun-rays, somebody was providing humanity with, not only the knowledge of the 

danger but also a way to protect us. 

The governments in Australian territories were 

more than ready to announce what a deadly 

danger that loomed up there in the sky.  The 

official public endorsement and participation of 

state organisations in the “slip-slap-slop” 

campaign should have brought any smaller PR 

guru close to Nirvana or wherever is the final 

destination for this kind of people.  But for the 

gurus behind the sales of sunscreen-lotions 

(the “slop”-part), the sun-scare-project had just 

started, and they had their aims set even 

higher. 

Get the message out – loud and strong! 

In addition to controlling medical research and statistic, communication was an essential 

component in order to amplify and spread the fear as far and as fast as possible. 

A large cosmetic company with focus on the consumer market had of course already an impressive 

marketing and PR machine going.  With added official state-support, it was easy to feed the fear to 

the broad public as soon as new statistics and research-results surfaced that could support the 

project.   Like taken from the pages in an instruction book for psychological warfare, the campaign 

was spiced with, clearly very tragic and real but also much dramatized and selective with the facts, 

stories about people suffering from damage allegedly caused by the sun and sunbeds. 

After the proven success in Australia, it was just a matter of copying and pasting, or maybe, since 

we are talking about cosmetics, lathering and rinsing, repeatedly in other markets.   
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A kernel of obedient scientists and statisticians, supported by 

marketing and PR people, worked intensively to spread the 

fear of sunrays over the world.  Scientific working groups and 

institutes were created in strategic places all with the goal to 

end this horrible suffering by most of the world’s population 

as soon as possible, providing of course that there was a large 

enough market to pay for sun-protection. 

The first stage of the campaign is for dermatologists to offer 

free screening for skin-cancer.  So when you see 

advertisements in women’s glossy magazines with invitations 

to such events, you know that the black PR-campaign has 

come to your country.  The next steps are anti-sun and pro-

sunscreen campaigns for school-children plus politicians and 

authorities screaming for regulations of indoor-tanning. 

As a man sows, so shall he reap 

In order to spread the fear of the sun globally with high enough impact to really increase sale of 

sun-protection lotions, the involvement of the highest health-authority, the World Health 

Organization (WHO) would be a fabulous asset.  

And also here the combination of alarming statistics, mainly from Australia, and fabricated result 

from sponsored research, lead to success.  In 1997, sunlight was adopted in the Group 1 (the most 

dangerous) of cancerogenics by IARC (International Agency for Research on Cancer), organized 

under WHO. 

The dominating participants in the working group within IARC providing the statistic and lobbying 

for this doubtful prominence of mother sun were all veterans from the trenches in Australia.  The 

work was done under the auspices of a newly created WHO-project, “INTERSUN”, with 

participation of many organisations and persons associated with the cosmetics giants funding the 

fear-campaign.  Some innocent “hostages” were added in order to make the work look good and 

serious. 

Having got the official endorsement from the highest health-authority in the world, the anti-

sunlight campaign was on track for achieving their world-wide goals.  And the sales of cosmetics 

for sun-protection soared to new heights. 

Three rabbits to be killed. 

There were although one obstacle that had to be dealt with - indoor tanning.  In the late 80-ies 

and continuing into the 90-ies, modern technology was more and more improving an alternative 

to the sun to be used when the original was not available. 
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One of the early arguments from the indoor-tanning industry was that tanning-beds (solarium) 

offered a possibility to enjoy all the benefits from UV-light but in a controlled environment and 

thus reducing the risks associated with a more unpredictable exposure to the natural sun. 

Such an argument was a serious threat to the 

anti-sun campaign.  What’s the use of scaring 

people with the dangers from natural sunlight if 

they went to a tanning bed instead of buying 

and using sun-protection lotions?  

No doubt this created a small problem for the 

PR-gurus in the fear campaign.  They found 

however, a solution with which they could kill 

two rabbits and potentially also the whole 

emerging indoor tanning market. 

Already from the planning of the fear campaign, one big question-mark must have been raised.  

How to motivate the sudden increase in the diagnosis of skin-cancer that should be the basis for 

fear?  The sun had been shining on us for millions of years so why would it suddenly become that 

much more dangerous? 

The ozone-layer argument that was used in the beginning of the campaign was a bit “thin” and the 

environmental groups measuring and preaching it not easily controllable. 

But – Eureka! – From having been a problem, indoor tanning became the solution.  With the rise 

and shine of sunbed tanning coinciding with the timing of the fear-campaign, visiting a solarium 

was the perfect “bad habit” that could motivate the cases of skin-cancer to multiply like prairie-

rabbits.   

New research was made, with the indoor-tanning component added.  Common sense urges us to 

understand that when persons like to tan, they most likely do so outdoors as well as indoors. Thus 

separating the effect from tanning in a solarium from the effect from tanning under the natural 

sun was not very easy, if at all possible. But, alas, the clever researchers producing the statistics for 

the fear-campaign, managed with this piece of scientific art.  It goes without saying that the use of 

sun-beds in dermatologists’ clinics was excluded from any critic and even encouraged. 

Going into the new millennium, the PR-gurus and their team of dermatologists and statisticians 

could raise their champagne glasses, feeling confident that everything was on track, and the sales 

of sun-care cosmetics rising in pace with peoples’ fear.  Shareholders and analysts were ecstatic 

when profit soared. 
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“There are very few monsters that warrant the fear we have of them.”  

Andre Gide, French author and winner of the Nobel Prize in literature in 1947 

Even as the sun was shining from a clear-blue sky and peoples’ skin was covered with more and 

stronger chemicals in sun-protection lotions, some dark clouds were gathering at the horizon. 

When the campaign started in the early 80-ties, the main positive effects from UV-light were 

known (at least to modern Western medicine) to be prevention of rickets (a bone disease) with 

UVB radiation and treatment of psoriasis with UVA.  All research on the healing power of sunlight 

that occurred before the discovery of more commercial viable vaccines was already forgotten.  

Even a Nobel-prize, given to the Danish doctor Niels Finsen in 1903 for his research on treating 

tuberculosis with sunlight, was buried deep in the archives of medical history.  And still – it is the 

same good ol’ sun up there sending the same healing beams to the earth now as then. 

When Dr. Michael F. Holick in May 2004 managed to get his 

book “The UV-Advantage” published, it must have caused 

more than one curse among the fear-campaign’s PR-people.  

Dr. Holick was not only a doctor and scientist, but also a 

dermatologist, the profession they had spent so much effort 

to bring under their control.  Now he had managed to get 

his voice heard with a message that could potentially harm 

the whole sun-scare strategy. 

“The population of the world has been brainwashed by the 
American Academy of Dermatology and the sunscreen 
industry, with the unrelenting message that you should 
never be exposed to direct sunlight because it is going to 
cause serious skin cancer and death.” 

(Michael Holick, MD, 2006) 

The first reaction was to try to silence him.  He was fired (but later re-installed) from his position at 

Boston University Medical Center’s dermatology department and his research was rediculized by 

his employers and peers. 

Dr. Holick’s courage became although an example for other scientists and soon the medical world 

became flooded by academic papers proving the benefits Vitamin-D created with moderate and 

regular sun-exposure as prevention of most known cancers (interesting enough also skin-cancer).  

It goes without saying that none of those scientists received any funding from companies behind 

the fear-campaign (actually one research about diabetes and Vitamin-D got such a funding in 2007 

but since then, nothing further has come out from that work). 

Click on the picture to purchase from Amazon.com 

http://www.amazon.com/gp/product/1584160411?ie=UTF8&tag=thetanninggur-20&linkCode=as2&camp=1789&creative=390957&creativeASIN=1584160411
http://www.amazon.com/gp/product/1584160411?ie=UTF8&tag=thetanninggur-20&linkCode=as2&camp=1789&creative=390957&creativeASIN=1584160411
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The graph below shows that Dr. Holick and all others who claim that Vitamin-D is helping to 

protect against many, if not all, types of cancers, are right.  Assuming that the statistics for 

incidence (=diagnosed cases) for the two most common types of cancers, breast (for women) and 

prostate (for men) not have been manipulated in a black PR-campaign, an interpretation is that 

the increase is a proof of the negative health effects caused by the sun-scare campaign. 

 

Damage control 

The flood-gates for Vitamin-D reports opened by the example of Dr. Holick, threatened to dilute 

the public fear of the sun and maybe even turn into a fear of getting too little sun.   Nevertheless, 

with the sun-scare forces controlling the main public communication channels, the damage could 

still be contained. 

Anyhow, the work to reinforce the fear must be accelerated, intensified and focused on the 

highest goals -to feed the fear to national legislators who could make the sun-scare legally 

established. 

To squeeze more out from the fear of the natural sun was not possible.  Dermatologists, especially 

in USA, were by now classifying smaller and smaller skin-spots as a melanoma or other kind of 

skin-cancer.  While adding to the statistics, they also created an unprecedented number of cancer-

survivors who saw their life-insurance-fees sky-rocket. 

Furthermore, the recommendations about sun-avoidance started to become more and more 

ridiculous with proposals such as police patrolling public beaches with the purpose of keeping 

teenagers out of the sun or covered with sun-screen lotions.  
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So the efforts shifted towards turning off the UV-light at the few premises that still offered indoor 

tanning. 

Tanning beds and mustard gas 

As mentioned, sunlight had been present in the first 

group of carcinogenics within WHO/IARC since 1997.  

That was the first achievement of WHO’s “INTERSUN”-

project in which persons and organizations setup and 

funded by the fear-campaign were strategically 

involved. 

 In 2006, the lobbying efforts to make IARC to adopt 

also “UV-emitting devices” into that group, started 

with the working-group, led by a campaign-sponsored 

professor from Australia, producing a report for that 

purpose.  Although (or maybe, to be fair to IARC, 

because) the report contained no new evidence and 

merely consisted of statistical twisting of research-

reports from before year 2000, it took until summer 

2009 until sunbeds were allowed into the illustrious 

collection of matters in group 1 of carcinogenics. 

This was a huge success for the sun-scare forces, and their PR machine made the most out of it.  

Even before the decision was published, the news, with sensational head-lines and spiced-up PR-

language, were already on its way out through all news-wires and other communication channels. 

With such “new evidence” of the dangers from UV-light from the highest health authority, the 

green-light was on for the fear-campaign to accelerate the political lobby all over the world. 

The Lobby 

The concrete and coordinated message was that usage of indoor tanning should be forbidden until 

18-years of age.  This gave legislators/politicians an opportunity to make themselves a name as 

saviours of the nations, and also sent a strong signal to the public that, for sure, UV-light is 

dangerous.  And even if the idea to legally forbid teenagers to go outside a sunny day without 

wearing sun-protection was too unrealistic, a regulatory restriction of indoor tanning would send a 

similar message to the public. 

Just like expected by those preparing the fear-campaign, but totally illogical and outlandish if 

looked upon with the eyes of history, the lobbying was rewarded with success.   Laws and 

regulations restricting childrens’ and teenagers’ access to indoor tanning were put in place in 

many states and countries. 
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New reports from researches of the importance of Vitamin-D and the need for UVB-light for 

producing this hormone in our bodies were by now presented almost weekly.  Even so, the 

communication and lobbying resources from the people and organizations advocating regular and 

moderate exposure to UV-light all year around as an important healthy habit were minuscule 

compared to the PR-machine of the fear-campaign. 

The end-game starts with a bad piece of work 

In April 2010 the sun-scare forces were allowed their ultimate victory when the WHO itself, the 

highest possible authority for health, published their new recommendations of how they 

considered indoor tanning should be regulated. 

This recommendation (Fact sheet N°287, Interim revision April 2010) makes a very interesting 

reading and has some clear hall-marks of a being made in a hurry.  At least for a layman, it is 

amazing that an authority with WHO status at all can let such a document to be published.  Much 

of its content indicates that this is not simply a badly prepared piece of work, but also most likely 

made to order.  

The Dark Forces in control 

Today, in November 2010, the dark-forces 

behind the fear campaign have reached 

most of their targets. 

A majority of people in developed 

countries has been indoctrinated to fear 

the sunlight.  People are buying and 

covering themselves with more and more 

sun-protection cosmetics and are staying 

well away from sunbeds. 

Many countries have already followed 

WHO’s recommendations and more are 

about to adopt them into their 

legislations. 

Even good traditions are broken 

In countries like Russia, the knowledge of the preventive and healing effects of sunlight was 

systematically put in practise during soviet-times.  For example were people working in Northern 

parts of the country granted long, state-sponsored, vacations in the South.  This world-leading 

knowledge seems now to be overshadowed by the new breed of Russian politicians and 

dermatologists who are using the WHO recommendation as a way to boost their careers (and 

wallets) by putting the subject of tan-restrictive regulations on their and their parties’ agenda. 
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Modern technology has, with the invention of UV-emitting lamps for solarium, been able to 

provide mankind with an alternative source of UV-photons, available at any time and place at low 

cost. This alternative is now being legally denied to a large group of the population at an age when 

they need it best.  The “under-18” regulation is probably one of the most idiotic law-proposal ever 

made.  Why forbid something in one environment that can be freely obtained in another and that 

also can be extremely helpful in the prevention of common diseases? 

Common sense will prevail, but will it be in time to save indoor tanning? 

Professor Johan Moan, Senior Researcher Radium hospitalet in Oslo, Norway, one of the world’s 

most recognized experts on the benefits of Vitamin-D, says like this in his letter to the Norwegian 

health authorities on 12.11.09 (translated from Norwegian): 

“Research has changed my view on sun beds. With the knowledge we possessed in the 90s, an age 

restriction would be reasonable to consider, but with the knowledge we have today, an age 

restriction seems very unfortunate. ……… I think the Health Directorate should focus on spreading 

information to make sure Norwegians show common sense when exposing themselves to the sun. 

The sun is good for your health in moderate doses, and if you avoid getting a sunburn, exposure 

both outdoors and in sun beds will be good for you, no matter how old you are.” 

There are by now plentiful reports proving the tremendous health benefits of regular moderate 

UV-exposure.  However, they have a minimal impact as long as WHO maintain an opposite 

position and recommendations. 

The Silence of the lambs 

Why has this scheme of hidden commercial black-PR of cosmic proportions, not then been picked 

up by any media?  

It is a fact that the powerful PR-machine of the fear-

project controls the editorial content in all glossy 

women’s magazines and many TV-channels, which 

are totally dependent on the income from 

advertisements placed by the cosmetic giants.  So we 

can’t expect this type of media to stay on the 

barricades waving flags with the pro-sun message. 

What is more surprising is that no investigative journalists, either independent or working for 

media who are not depending on advertisement money from the cosmetics industry, have picked 

up the deception.  The proof of commercial involvement of entities benefiting from sales of sun-

care cosmetics, in a majority of the sun-scare organisations which feed information to WHO, are 

freely available on the Internet and through some not too difficult research.  
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There are three kinds of lies: lies, damned lies and statistics. 
(remark attributed to Disraeli) 

It is easy to be deceived by statistics and even more so after they have been “spun” by the PR-

gurus, and sometimes it can be useful to compare different statistics in order to discover a larger 

and truer picture. 

The graph below shows the data for incidence (= diagnosed cases) and the mortality for malignant 

melanoma (the deadliest form of skin-cancer) in the UK.  The interesting with this data is that 

although the incidence is sky-rocketing, the mortality stays almost flat with even a small increase.  

The defenders of this statistic will probably insist on that the reason the mortality is not increasing 

in pace with the incidence, is due to earlier diagnosis and the usage of sun-protection.  My 

interpretation is that this relationship indicates that inflated diagnoses are used for fuelling the 

fear-campaign with scaring statistic. 

When the curve for sales of sun-protection cosmetics is added, the picture of a very successful 

black PR-campaign becomes even more evident. 

As you can see, the sales of sun-protection (the solution) follow almost exactly the discovery of 

new melanoma cases (the scare). 

Another reflection is that the picture also shows a sad huge failure of the “official” purpose of the 

fear-campaign – to reduce the number of skin-cancer related deaths. 

The picture is very similar also for USA and most likely for most other countries where the fear-

campaign has been applied. 

It should also be noted that the graph doesn’t include non-melanoma incidence.  There is hardly 

any mortality for those types of skin-cancer, but they are still used intensively for emphasising the 

fear-message. 
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My view on tanning 

My opinion is not only leaning but falling head over heal towards the belief that sunlight is as 

necessary for me as are water and air.  The effect from the sunlight-deprival is just slower than for 

the other two.  This opinion is now supported also by serious medical research. 

I also know, from own experience, that the negative effects from UV-exposure can be fully 

mitigated by reducing the time in the sun or in the solarium plus preparing my skin in the correct 

way for absorbing, not reflecting, the UV-light.  I am definitely not an advocate of tan for the 

purpose of making the skin as dark as possible.  Unfortunately, it is this type of “cosmetic tanning” 

that sometimes is abused and gives a negative image to the indoor tanning industry and opens it 

up for critic and regulations. 

Instead of forbid in law, authorities should inform about the benefits of moderate and regular tan 

all year around.  If this would be done, there would also be plenty of places offering indoor 

tanning within convenient distance from people’s homes or work.  Of course the staff of indoor 

tanning salons must be educated in both the advantages of having enough UV-exposure, as well as 

in the potential risks of having too much.  With this knowledge plus the knowledge of the 

equipment they are operating and the skin-care they are offering, they will be able to give visitors 

correct recommendations. 

About the author: 

Göran Olsson is a former telecom Executive and navy-officer(ret).  He is now dedicating his time to 

promote healthy tanning and skin-care in Russia and Europe.  He has also taken the initiative to a 

grass-roots movement for tanners’ rights (www.tannersrights.com ). In his blog 

www.thetanningguru.com, you can find more information about him and his view on tanning. 

Göran can be contacted by email: thetanningguru@gmail.com 

About this report: 

This report can be distributed freely under the condition that no changes are made in the text or 

appearance. 

Translation and adaptation to any other language can be made and original pictures used under 

condition that no changes are made to links, pictures and graphics.  Before making public any 

translation, the Author should be informed by e-mail. 

http://www.tannersrights.com/
http://www.thetanningguru.com/

